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What We’ll Discuss

1

2

3

Facebook Advertising Options 
—Boosting vs Targeted Ads 

Understanding Custom Audiences  
—From Lists 
—From Engagements (Video & Visits)  

Making it Work for You 
—Facebook Optimization Options 
—Campaign Ideas 



4/17/19  4

Cambridge Analytica = Sky is Falling

Loss of 3rd Party Data 
Our Experience: Minimal Impact
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Loss of 3rd Party Data

Interests 
Ventilation 
Sick Bldg Syndrome 
Mold Growth 
Radon Mitigation 
SEER 
ASHRAE Handbook 
R-Value 
SIPs 
HRV 
Allergen 
Thermal Comfort 

Behavioral 
Length of Residence 
Recent Homebuyer 
New Mover 
Charities—Enviro 
Home Renovation 
Green Cleaners 
AOL email  
Gmail email 
Primarily Cash 
Like Home 
Improvement 

Demographic 
Expectant Parents 
Recently Moved 
Very Liberal 
Donate to Liberal 
Conservative 
Year Home Built 
Square Footage 
Home Value 
Friends of Recently Moved 
Liquid Assets 
Net Worth 
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Organic

Paid

Direct

Email

Facebook

0% 3.2% 6.4% 9.6% 12.8% 16%

2.93%

10.11%

3.93%

15.07%

9.42%

Data from 65 Energy Circle Clients, 12 months of 2018 

Role of Facebook: 1. Awareness; 2. Conversion

*
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Boosted Posts 
Targeted Audiences 

Targeted Ads 
1. Facebook Users Based On: 
Interests 

Behavior 

Demographics 
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Facebook Advertising Types

2. Custom Audiences: 
From Your Lists 

From Site Visits 

From Video Views 
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Boosting Posts for Web Visits—No Brainer



CUSTOM AUDIENCES 
FROM LISTS 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Custom Audience From Your Lists

Upload List 
(email or phone)

Matches in 
Facebook

Lookalikes



4/17/19  11

Real World Match Experience

Case 1 Case 2

Orig Email List 6232 3800

Facebook Match 3100 2700

Match % 50% 71%

Lookalikes 140,000 350,000
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• Can you differentiate prospects from customers? 

• Can you separate long-term, high-value customers?  

• How old and decaying? 

• What services purchased? 

• Equipment age?
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How Good Are Your Lists?
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Data Appending to Improve List Quality



CUSTOM AUDIENCES 
FROM ENGAGEMENT 
(Video Interaction, Website Visits) 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Video for Custom Audience Building
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Video Watch Rates
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Audience Building Power of Video

Orig Email List 1904

Lookalikes (Geo & Age) 75,000

Video Views (> 3 seconds) 10,271

Time Period 2 Weeks

Investment $200
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Should You Test 
Your Home?

Whole House 
Ventilation Video

Is Your House Making 
You Sick? Video

Audience

75,000

10,271

5,762

~2500

Funnel Approach for Longer Stories

Create Custom Audience

Lead Conversion: 
Schedule a Healthy Home Assessment
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Our Approach 
to a Solar 

Assessment

Understanding Solar 
Economics Video

Is Solar Right for Your 
Home? Video

Funnel Approach for Longer Stories

Lead Conversion:  
Sign Up for Free Estimate
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Remarketing to Website Visitors (FB Pixel)
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Making it All Work Together

CAMPAIGN: Healthy Home Audits 
AD SETS: 

Video Views Audience 
Website Visits Audience 
Customer List Audience 

ADS: 
1 
2 
3  

$200/mo
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• Customer List —> Spring Tune Up 

• Customer Lookalike —> Promotions 

• Customer List —> New Service Offering 

• Email List —-> Coordinated Messaging  

• Select Customer Lookalikes —> Healthy Home Audit 

• Geo Segmented List —> Utility Specific Programs
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Examples of Campaigns
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