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Ongoing Focus on the Implications of AI
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VERY QUICK SUMMARY OF 
THE IRA’S KEY PROVISIONS 



• Credit revived and made retroactive for 2022 (at original 10%) 

• Starting in 2023, credit increases to 30% of total installation costs through 

2032 

• Lifetime cap of $500 will be replaced by cap of $600 per measure, with 

$1,200 annual total limit (exceptions listed below) 

• Eligible services and home improvements include: 

◦ Heat pumps and heat pump water heaters ($2,000 credit) 

◦ Insulation and air sealing 

◦ Energy audits ($150 credit) 

◦ Energy-efficient HVAC systems (including furnaces, boilers, and central 
AC) 

◦ Electrical panel upgrades 

◦ Energy-efficient windows and doors ($500 credit for doors) 

• Roofs are no longer eligible

25C—Energy 
Efficient Home 
Improvement Tax 
Credit
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• Rebates up to $4,000 for home energy efficiency retrofits 

with modeled or measured energy savings of 35% or more 

(or $2,000 for 20-34% energy savings) 

• Services can include insulation, air sealing, heat pump/HVAC 

upgrades, and more 

• Additional rebates up to $8,000 available for low and 

moderate-income homeowners 

• Rebates cannot be combined with other federal grants or 

rebates 

• Depending on location, state/local rebates may stack

$4.3 Billion in 
HOMES Rebates
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• Rebates for low and moderate-income homeowners for 

electric system/appliance purchases and energy efficiency 

upgrades 

• Maximum rebate of $14,000; individual rebates: 

◦ Heat pump water heaters: $1,750 

◦ Heat pump HVAC systems: $8,000 

◦ Electric stoves: $840 

◦ Heat pump clothes dryers: $840 

◦ Electrical panel upgrades: $4,000 

◦ Insulation, air sealing, and ventilation: $1,600 

◦ Electric wiring: $2,500

$4.5 Billion High 
Efficiency Electric 
Homes Rebates
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Low Income Allocation Requirements (aka Carve Outs)
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UNIQUE ASPECTS OF THE LMI 
AUDIENCE 



Low & Moderate Income Audience Assumptions

• Low Awareness of Opportunity 

• Minimal Out of Pocket Capital 

• DIY Oriented 

• Less Likely to Have Established 
Contractor Relationships 

• Needier Housing Stock
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Area Median 
Income (AMI) 
Family of 4

Location 80% AMI 150% AMI

Columbus, OH $59,960 $112,425

Provo, UT $79,300 $148,687

Sacramento, CA $64,840 $121,575

Mobile, AL $41,800 $78,375

Erie, PA $48,000 $90,000

Rochester, NY $57,400 $107,625

Baker City, OR $41,200 $77,250
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Persona Name: Sarah and Mike Johnson (Married, No Kids, First House) 

Demographics: 

• Age: Sarah (32) and Mike (35) 
• Location: Cleveland, Ohio 
• Occupation: Sarah (administrative assistant), Mike (mechanic) 
• Combined Annual Income: $87,000 

Home: 

• Type: Single-family home 
• Size: 1,400 square feet 
• Age: 30 years old 

Goals: 

1. Reduce monthly energy bills to save money. 
2. Improve the comfort of their home by addressing drafts, cold spots, and temperature inconsistencies. 
3. Increase the overall value of their home. 
4. Minimize their environmental impact. 

Pain Points: 

1. Limited budget for home improvements. 
2. Lack of knowledge about energy-efficient upgrades and the available rebates. 
3. Concerns about the time and effort required to navigate and apply for rebate programs. 

Communication Preferences: 
Sarah and Mike are most likely to respond to marketing efforts that are easily accessible, informative, and 
engaging. They prefer to receive information through social media, local newspapers, community events, and 
email newsletters. They are more likely to trust recommendations from friends, family members, and community 
influencers.

Title
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Name: The Martinez Family (Young Family) 

Background: 

• Location: Tucson, AZ 
• Maria Martinez (34) is a school teacher 
• Carlos Martinez (36) is a sales associate at a local hardware store 
• Children: Sofia (4) and Daniel (7) 
• Combined household income: $79,000 annually 

Home 
• Own a single-family home built in the 1990s 

Goals and Motivations: 
• Improve the energy efficiency of their home to reduce utility bills and energy consumption 
• Increase home comfort, especially during the hot summer months in Tucson 
• Lower their carbon footprint to set a good example for their children and contribute to a more sustainable 

future 
• Take advantage of the Inflation Reduction Act rebates to make energy efficiency upgrades more affordable 

Pain Points and Concerns: 

• High energy bills, especially during the summer months when air conditioning use is extensive 
• The home has outdated insulation and HVAC systems, leading to drafts and temperature inconsistencies 
• Limited budget for home improvements, making it difficult to invest in more expensive energy-efficient 

upgrades without financial assistance 
• Lack of knowledge about the Inflation Reduction Act rebates and other available incentives for energy-

efficient upgrades 

Ideal Communication Channels: 

• Local newspapers, community events, and school newsletters 
• Social media, especially Facebook groups related to home improvement and parenting in their area 
• Workshops or seminars on energy efficiency and rebate programs held at their children's school or 

community centers 
• Direct mail or email campaigns targeting homeowners in their area 
•

Title
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Name: The Thompsons. (Retirees) 

Background: 

• Location: Springfield, MA 
• Linda Thompson (68) is a retired nurse 
• Robert Thompson (70) is a retired postal worker 
• Household size: 2 (2 retired adults) 
• Combined household income: $52,000 annually (from Social Security, pension, and savings) 

Home 
• Homeownership: Own a single-family home built in the 1980s 

Goals and Motivations: 

• Improve the energy efficiency of their home to reduce utility bills and energy consumption, particularly 
important as they live on a fixed income 

• Increase home comfort, especially during the cold winter months in Springfield 
• Upgrade their home to be more environmentally friendly 

Pain Points and Concerns: 

• High energy bills, especially during the winter months when heating use is extensive 
• The home has outdated insulation, windows, and heating systems, leading to drafts and temperature 

inconsistencies 
• Limited budget for home improvements, making it difficult to invest in more expensive energy-efficient 

upgrades without financial assistance 
• Lack of knowledge about the Inflation Reduction Act rebates and other available incentives for energy-

efficient upgrades 

Ideal Communication Channels: 

• Local newspapers, community events, and senior centers 
• Targeted advertisements on television, radio, or in print 
• Workshops or seminars on energy efficiency and rebate programs held at senior centers or community 

centers 
• Direct mail or email campaigns targeting homeowners in their area 
•

Title
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Low & Moderate Income Homeowner Messaging

• Reducing Energy Costs 

• Fixing Comfort Problems 

• Adding Home Value 

• Getting Rebates 

• Climate/Environment
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RECOMMENDATIONS TO SEIZE THE 
OPPORTUNITY 



“Rebates”
“Electrification” “Heat Pumps”

“Tax Credits”Lots of Confusion 
About the IRA; 
LMI Homeowners 
May Be VERY 
Confused 

“I Can’t Afford a 
Contractor”
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Staging the Year Tax Credit Focus with 
Year-End Urgency

Foundation Work, 
Audience Building & 
Planning Support

Rebate Campaign 
Ramp Up; Concrete 
Information by State

Campaigns in 
Full Swing
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WE ARE NOT FOCUSING ENOUGH 
ON THE 25C TAX CREDIT 

“Insulation tax credit”
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Incentives, Rebates & 
Financing Landing Page 

 



Ideal Content 
Approach MASTER PAGE 

Incentives & Financing Landing Page

links

Eligible Measures 
Heat Pumps 

Insulation 
Electric Panels 

HP Water Heaters

Educational Pages 
About the IRA 

Project Examples 
Why Electrify?

FAQ’s 
How it Works 

Eligibility 
Modeled Energy 

Savings 

Blog Posts 
Maximizing the IRA 

Electrify with the IRA 
Why Heat Pumps 

Integrating your EV 
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Self Qualification 
Page Do I Qualify and For How Much? 

Area Median Income Levels for Your Service Area 

Example Projects and Potential Rebate Amounts 

Unique Call to Action Tailored to LMI Audience (We’ll 
Help You Create a Plan for Your Home)
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Start with Income 
Targeting by Zip

www.incomebyzipcode.com
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Social & Paid 
Search Advertising 
for Tax Credits 
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Google Search & 
Display + YouTube • Use Google Search Ads to target volume 

IRA & related service/problem keywords. 

• Use radius targeting around  zip code/
income list for geo targeting of 
moderate income audiences. 

• Utilize Google Display Ads to reach top-
of-funnel audiences and spread brand 
awareness. 

• Utilize YouTube ads to spread brand 
awareness and educate. Target DIY/
home improvement channels.
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Paid Search 
Targeting 
Approaches
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Products/Services First: 
 

HEAT PUMPS 

HEAT PUMP REBATES 

INSULATION REBATES 
ELECTRIFICATION REBATES 
 
Program Names: 
 

IRA REBATES 

HOME ENERGY REBATES 

EFFICIENCY VERMONT REBATES 
 

Keyword Focus: 

Content 

Education  

Search Engine 
Optimization
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Offer an IRA 
Planning Process
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