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Energy Circle stands in solidarity with 
the Black Lives Matter movement and 

supports the fight against racial 
injustice and all forms of racism. 
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Upcoming Webinars

Wednesday, 6/24, 5PM eastern 
What Are the Benefits of a Peer Group?  
Special Panel Discussion with Keith O’Hara, Eco-Performance Builders & Scott Needham, 

Princeton Air  

Wednesday, 7/1, 5PM eastern  
How to Own Your Solar Lead Generation Strategy in Our New Low-
Touch World 

Wednesday, 7/7, 5PM eastern  
Facebook 101  
with Josh Kennon, Energy Circle Director of Marketing Operations   

Tuesday 7/21, 3PM eastern  

Special Webinar with Pearl Home Certification: Healthy Homes Marketing 
& Communications with Kevin Brenner & Amanda Godward
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Why We’re Having this Discussion 
—Zero Click Search 
—Rise of Google My Business 

The Role of Your Website Simplified 
—Your Company/Brand Story 
—Trust Building for Potential Customers 
—Key to How Google Establishes Trust 
—Education: Connecting the Dots from Problems to Services 
—Targeted Audience Building  
—Conversion of Traffic to Leads 
—An Asset of Your Business that Grows 
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Today’s Agenda
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PURPOSE OF WEBSITE…WHUT?
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A Search Engine No More

“We want you to come to Google 
and quickly find what you want…We 
want to get you out of Google and 

to the right place as fast as possible” 
 

Google Co-founder Larry Page, 2004
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Zero Click: Stuck Inside of Google
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Rich Information Without Leaving Google
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 Growing Lead Volume from GMB

2017 2018 2019

Phone Clicks 474 1940 2927

518%

Select Energy Circle Client

*Phone Clicks more prominent for emergency services
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Growing Volume of Direct Contact from GMB

43%
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More Ways Google is Keeping Traffic

Local Services Ads

Google Shopping

Featured Snippets

People Also Ask
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Conceptual Framework

Surface Level 
Research

Deep Research

Involved 
Purchase

Simple 
Purchase

WEBSITE

GMB
Hat Tip: David Mihm & Mike Blumenthal
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Conceptual Framework

Surface Level 
Research

Deep Research
WEBSITE

GMB

HVAC Repair

Attic Insulation
Healthy Home 

Audit

Rooftop Solar

Heat Pump Install

Home 
Performance

New Home 
Construction

Energy Audit

HVAC Install

Hat Tip: David Mihm & Mike Blumenthal

Involved 
Purchase

Simple 
Purchase
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Two Masters. Form & Function.

Google 
(How it sees your 

Company)

Customers 
(How they see your 

Company)



THE PURPOSE OF YOUR WEBSITE 
AMIDST GOOGLE’S WALLED 

GARDEN STRATEGY 
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1. The Story of Your Company
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1. The Story of Your Company
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2. The Workhorse of Human Trust Building
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2. Building Trust Through Association
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3. Key to How Google Determines Trust

ENTITY 
AUTHORITY

Company 
Website

3rd Party  
Reviews

Google My 
Business

Facebook

Other Social

PR Mentions

Directory  
Listings
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4. How We Connect the Dots: Education
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5. Custom Audiences From Site Visitors

Site Visitors Custom Audiences
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Contractor 1
Contractor 2
Contractor 3
Contractor 4
Contractor 5
Contractor 6
Contractor 7
Contractor 8
Contractor 9

Contractor 10
Contractor 11
Contractor 12
Contractor 13
Contractor 14
Contractor 15
Contractor 16
Contractor 17
Contractor 18
Contractor 19
Contractor 20
Contractor 21
Contractor 22
Contractor 23
Contractor 24
Contractor 25
Contractor 26
Contractor 27
Contractor 28
Contractor 29
Contractor 30
Contractor 31
Contractor 32
Contractor 33

0% 4% 8% 12% 16% 20%
4.44%

9.65%
9.21%

4.2%
7.49%

10.31%
6.09%

11.16%
13.09%

8.84%
4.07%

7.95%
11.31%

6.29%
17.39%

10.31%
7.58%

6.09%
7.81%

9.47%
14.75%

3.03%
6%

6.87%
8.8%

5.88%
13.11%

10.22%
9.84%

19.05%
19.47%

12.02%
10.71%

Data from Energy Circle Clients, 12 months of 2019

6. Conversion Rates: The Holy Grail
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7. A Core & Growing Business Asset

Organic Traffic via SEO is an Annuity



QUESTIONS? 

peter@energycircle.com 
207.847.3644 

mailto:peter@energycircle.com

