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Ongoing Focus on the Implications of AI



What We’ll 
Discuss

1

2

3

4

Data on the State of the Economy as Relates to Home 
Expenditures 

What We’re Seeing in the Energy Circle Data 

High Level Strategies for Overcoming Homeowner 
Uncertainty 

Specific Tactics We’re Recommending 
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DATA ON THE STATE OF THE ECONOMY AS 
RELATED TO HOME EXPENDITURES  



Harvard Joint Center on Housing Studies: LIRA Report June 2023
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Angi State of Home Spending Report June 2023
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Angi State of Home Spending Report June 2023
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NAHB Remodeling Market Index, Q2 2023

The overall RMI and its subcomponents are measured on a scale of 0 to 100, where an index number 
of 50 indicates equal numbers of remodelers report activity is good and poor for the previous quarter. Energy Circle Webinar Series  |  October 4, 2023



EIA Heating 
Fuel Price 
Forecast
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WHAT WE’RE SEEING IN THE  

ENERGY CIRCLE DATASET  



Trend Summary •Homeowners More Acute to Money Issues 
More attention to cost & prices 
More interest in incentives, rebates, ways to 
save 

•Energy Efficiency Making a Resurgence 

•Focus is on Making Equipment Last vs 
Buying New 
Service & Maintenance up over install
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Energy Efficiency Related Search Data—9 Months 2022 vs 2023

Click Through Rates & Conversions Up Significantly = More Consumer Relevance
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Conversion Data—Service vs Install—9 Months 2022 vs 2023

Services +61% 

Installs +39%
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HIGH LEVEL STRATEGIES FOR OVERCOMING 
HOMEOWNER HESITIATION  
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The Purpose of Marketing: 
Move the Market When it’s Not Moving Itself



High Level 
Strategies

• Incentives/Scarcity/Urgency 

• Year End Tax Credits (25C) 

• Other Ways to Get in the Door 
Service & Maintenance 
Energy Audits 
IRA/Electrification Planning Offers 

• Energy Price Focus—Shift Messaging to Cost 
Savings  

• Marketing Readiness for Emergencies 
Power Outages 
Winter weather 
Ice Dams
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SPECIFIC TACTICS WE’D RECOMMEND  



Examples 
•  Cold / Hot Room / Drafts 
•  High Energy Costs 
• Episodic Readiness—Ice Dams, Power Outages 

Tactics 
•  Blogs / Content 
• Repair or Replace comparison blogs 
•  Video (FB & YouTube) - spend time building up views 

audience and remarketing 
•  General Remarketing Audiences - can build out and test 

out other audiences like Active Users Last 7 days, or form 
abandon audiences 

•  Get granular with conversion trends and adjust budgets 
(like Monday Motivators crowd if that's a factor in certain 
markets) 

•  Have content ready for likely emergency situations to be 
ready to go on FB, web, paid campaigns, email

Focus Content on 
Pain Points /
Solutions: 
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Emphasis on Rebates, Tax 
Credits & Financing 

 Homeowners are  
Money Worried



Ideal Content 
Approach MASTER PAGE 

Incentives & Financing Landing Page

links

Eligible Measures 
Heat Pumps 

Insulation 
Electric Panels 

HP Water Heaters

Educational Pages 
About the IRA 

Project Examples 
Why Electrify?

FAQ’s 
How it Works 

Eligibility 
Modeled Energy 

Savings 

Blog Posts 
Maximizing the IRA 

Electrify with the IRA 
Why Heat Pumps 

Integrating your EV 
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Go Hard on 
Manufacturer 
Programs



Google Local 
Services Ads 
(Google 
Guaranteed)— 

Boosted Bids 
in Repair Categories 
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Episodic Readiness 

• Email to Existing Customer Lists 

• Paid Facebook Advertising 

• Display Advertising 

• Direct Mail (if you are 
production ready) 

• Paid Search Adjustments 

Increase geographic reach 

Increase bids 

More aggressive competitor 
campaigns 

• Modest Investment
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Strategy: 

Take advantage of fall/winter skew  

Discount only if you have to 

Emphasize Preparedness and Planning 

Possible Mediums: 

Facebook 

Referrals  

Website  

Paid Search 

Email 

Push Energy 
Audits
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Offer a Planning 
Process
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