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TODAY’S 
AGENDA
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THE LAWRENCE BERKELEY LAB RESEARCH

• Key Findings
• Specific Types of Non-Residential Solar
• Real Life Case Studies

WAYS TO TAKE ACTION

• Website & Content Marketing
• Community-Focused Messaging
• Solar Education Events
• Referral/Donation Programs
• Telling Success Stories



THE RETURN OF THE 
ENERGY CIRCLE 
WEBINAR POLL



THE RESEARCH



Study: 
https://emp.lbl.gov/publications/impacts-non-r
esidential-solar

Webinar: 
https://emp.lbl.gov/impacts-non-residential-so
lar-residential-adoption-decisions
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● Solar installations on non-residential buildings 
influence residential solar adoption decisions.

● For every non-residential installation within a given zip 
code, there is a statistically significant increase of 
approximately 0.4 additional residential installations 
per quarter.

● Non-residential installations exert a continuous, 
long-term influence on residential adoption decisions. 
This suggests that non-residential solar installations 
can start a cascading effect. 

KEY FINDINGS



INFLUENCE IN ACTION
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EXAMPLES OF 
NON-RESIDENTIAL SOLAR 
SECTORS
• Houses of worship (churches, 

mosques, synagogues, et al)
• Schools (public & private)
• Government buildings
• Non-profit organizations (youth 

groups, animal shelters)
• Agricultural
• Businesses, commercial, industrial
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CASE STUDIES FROM RE-volv 
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WAYS TO TAKE ACTION



TURNING RESEARCH INTO ACTION

What are your business & 
marketing objectives?
● Increase visibility of commercial 

offerings
● AND amplify residential business



WEBSITE 
STRUCTURE
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LANDING PAGES
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INCENTIVES
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COMMUNITY FOCUSED MESSAGING



SOLAR EDUCATION COMMUNITY EVENTS

● On site

● Educates an already 
engaged community

● Establish yourself as a 
partner with the 
organization



PROMOTIONAL/DONATION OPPORTUNITIES



TELLING THE SUCCESS STORY
CASE STUDIES & TESTIMONIALS
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