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02/04 - 02/06: Better Buildings by Design: Efficiency Vermont | Burlington, VT 

02/11 - 02/12: Building Performance Association Northeast Regional | Saratoga Springs, NY 

02/24 - 02/26: RESNET | Scottsdale, AZ 

03/09 - 03/11: Better Building Better Business WI | Wisconsin Dells, WI 

03/17 -03/18: Building Science Conference & Expo | Knoxville, TN 

03/18 - 03/21: JLC Live | Providence, RI 

04/27 - 04/30: 2020 Building Performance Association National Conference | New Orleans, LA 

Energy Circle On The Road
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January 29, 5pm EST 

Going Deeper on Proximity: PlacesScout Research 

February 19, 5pm EST 

How to Confront Common Customer Objections in Home 
Performance 
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Upcoming Webinars
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Quick Review: The 3rd Party Review Landscape in 2020 

Beyond Stars—What Matters Most: 

First Party Reviews as Local Content   

The Importance of Review Content (Keywords & Quality Terms) 

Mining the Sentiment of Reviews—Improving Your Service & 
Differentiating Your Company 
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What We’ll Discuss
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QUICK REVIEW: THE 3RD PARTY 
LANDSCAPE IN 2020 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Reviews are Everywhere
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Google is King 

Quantity & Consistency Critical 

Diversity Still Matters  
(Facebook, Yelp & Beyond) 
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What is New Heading in to 2020:
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Most Company’s Priorities

1.
Clout of Google, Ranking 
Factors, Presence in Search, 
Quantity and velocity matters

2.

Your Specific Priorities Based on Research.

3.

4.

Strength in organic listings, 
Growing fast in Service Biz 
categories; more critical in 
tone

On Your Website Great content that can be 
localized. 
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Our Guidance—Google Review Quantities

Solar 50+ 100

HVAC 40+ 75

Home Performance 25+ 40

Insulation 15+ 30

Builder 10+ 30

Remodeler 25+ 50

June 2019 January 2020
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Ranking Factor for Local Services Ads



1/22/20 11

Within Google My Business

Google Review  
Quantity & Averages

Reviews from the Web

Review Snippets
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New Carousel: Reviews, Q&A, Posts
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Review Filtering within 3 Pack
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Review Consistency (Velocity)



FIRST PARTY DATA FOR WEBSITE: 
BATTLING GOOGLE'S  

PROXIMITY BIAS  

1
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#1 Ranking Factor: Proximity to Searcher
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Geo-Tagging Onsite Reviews
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Geo Tagged Reviews—City Pages
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Prominence on Website
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Prominence on Website



THE IMPORTANCE OF  
REVIEW CONTENT 
(Keywords & Quality Terms)  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5 Star Reviews are Not Created Equal

 About the Customer Experience 
Great work from a great company! Very 

professional and responsive! 

if you live in the Pines, you need this done! 
noticed a change in days! 

Very professional and explained all that was being 
done. They were courteous of our home and put 

down drop clothes so they weren’t tracking stuff in 
and also swept at the end of the day. Our crew 
was joe, sally , bill and agatha. These guys are 

assets to your company and great with customers. 
We would highly recommend them and use them 

again if needed 

Great quality work. Very competitive pricing. 
Management and all employees are polite and 
willing to help you. PROFESSIONAL operation 

Experience AND the Work 

They are a very professional organization. I can tell 
immediately that the extra insulation they placed in 
the attic is doing its job by reducing our utility bills. 

We hired ______ to encapsulate our crawlspace 
about 5 years ago. They did a fantastic job. The 

house is warmer and the crawl space is clean and 
dry with no condensation problems. This was one 

of the best decisions we made for our home. 

_________ is my trusted source for mold, moisture, 
crawlspace, attic and related issues. They have 
done multiple projects for me to improve my 
recently purchased historic home, which had 

numerous moisture and mold problems resulting 
from years of neglect and improper work. 
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Google Highlighting Qualification Terms



1/22/20 24

Building Your Entity Profile

Google Entity  
(Your Company)

Keywords & 
Services



SENTIMENT ANALYSIS 
(Improving your service &  

differentiating your company) 

3



1/22/20 26

Keywords/Volumes/Ratings
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Limitations within Our Industry
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A More Straightforward Approach



THANK YOU! 
QUESTIONS? 

  

FREE 
Review Sentiment Report  

  
Peter Troast 

peter@energycircle.com 

207.847.3644 

mailto:peter@energycircle.com

