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Quick Review: Key Factors in Local Search Ranking 

Google’s Bias Toward Proximity  

Specific Tactics to Overcome Proximity Bias 
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What We’ll Discuss
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KEY FACTORS IN  
LOCAL SEARCH RANKING
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Local Pack Ranking Factors

Google My Business  
Signals

Link SignalsOn-Page Signals

Review Signals
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UNDERSTANDING GOOGLE’S 
PROXIMITY BIAS
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#1 Ranking Factor: Proximity to Searcher
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Proximity to Searcher



TACTICS/SOLUTIONS TO 
OVERCOME PROXIMITY BIAS
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Establishing Your Geo Targets

Formal Geos Colloquial Geos 

Town 
City 

County  
State

Jersey Shore 
Chicagoland 
Long Island 

Eastern Shore 

Prioritize! 
You Can’t Win ‘Em All 

Top 5 
Top 10 
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Google Ads with Local Extensions 
Buy your way in to the Local Pack 

Key Geographies in Meta Titles 

City Pages for Key Services/Locations 

Localized Galleries, Case Studies, Testimonials 

Embedded Google Maps
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Geo-Based Strategies
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Buy Your Way In—Google Ads

Using Local 
Extension
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Suggested Format 

Keyword 1, Keyword 2 | Brand Name | Geography (~56 Characters) 

Suggested Format 

Energy Audits | Agatha's Home Performance | Long Island, NY (59) 

Energy Audits | Agatha's HP | Nassau & Suffolk Counties (55) 

Energy Audits | Agatha's | Babylon, Islip, Farmingdale NY (57) 
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Key Geographies in Meta Titles
Title



Ideal City Page
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City Pages
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Geo Tagged Case Studies



1/23/19  19

Geo Tagged Case Studies
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Go for Simplicity & Volume



SOME THINGS NOT  
TO DO
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What NOT To Do. Thin Content.
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QUESTIONS? 

Peter Troast 

peter@energycircle.com 

mailto:peter@energycircle.com

