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See You in Nashville?



4-1-2022
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Recent & Upcoming Webinars

March 16 — Why Do Some Blogs Catch Fire? Common Threads of Popular, 
Readable Content


March 30 — The Recruiting Challenge: Why Your Brand Matters


April 6 — Capturing Lightning in a Bottle: How to Target Electrification 
Customers


April 20 — Local Service Ads: Overhyped or a “Google Guaranteed” Success? 
With Special Guest Paid Search Manager Cassandra Hutcheson 


May 4 — Preparing for a Summer Like No Other
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Greetings from the All Electric EC Office!
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What We’ll Discuss

1

2

3

CURRENT STATE OF THE ELECTRIFICATION 
MARKET


IDENTIFYING AND TARGETING ELECTRIFICATION 
BUYERS


WHERE ELECTRIFICATION MARKETING IS 
WORKING NOW


Who’s Buying Electrification Retrofits Based on Personal Values? 



Policy

Technology

Energy Circle’s Role:

• how electrification translates to contracting work?

• where and from whom is the emerging demand?

• how can contractors/installers take advantage?

Playing Our Position

Standards
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• Gas/Oil Heating —> Heat Pumps


• Gas/Oil Water —> Heat Pump Water Heaters


• Solar


• EV Car Charging


• Storage


• Appliances
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Retrofitting to Electric = Good Jobs/Results



CURRENT STATE OF THE HOME 
ELECTRIFICATION MOVEMENT
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• Beneficial Electrification


• Strategic Electrification


• Efficient Electrification


• De-Carbonization


• Home Electrification


• Electrify Everything

14

Wonk Talk
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Even Google Says…Hmm

2019

2022







Answer the Public



SEMRush
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Some Cities are Banning New Gas Hookups
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Gas Bans, Bans on Gas Bans, Electrification



IDENTIFYING AND TARGETING 
ELECTRIFICATION BUYERS
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Bottom Line: A Unique Type of Homeowner
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Homeowners with Solar 
—Electric on their roof & minds


Homeowners Getting Solar (Bundled)


Electric Car Owners/Buyers


Climate Change Motivated 
—Easily targeted 
—Left leaning, highly educated (aka college towns)


Younger, New Homeowners 

24

The Best Target Audiences
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Very Green


Highly Educated
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Super Simplified
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Facebook Interest Targeting
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Electric Car/Environment Connection Strong

YouGov for Forbes  
33,113 licensed drivers

 September 2021 



WHERE ELECTRIFICATION 
MARKETING IS WORKING NOW
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Locations with Aggressive Electrification Incentives 
—Sacramento Municipal (SMUD)


Aggressive Heat Pump & HPWH Locations/
Programs 
—New England states 
—Northwest 
—Oil & Propane locations


Gas Disasters 
—Lawrence/Andover, MA


Very Select Climate Change-oriented Locations 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Where We’re Seeing Traction Today
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Right Now: 

HEAT PUMPS
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Where’s the Demand Volume?
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Utilities/States with Strong Programs
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Strong Market + Bold Branding = Success
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Multivariate Testing Results
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Fully Integrated Campaign That’s Working



THANK YOU!


QUESTIONS?


peter@energycircle.com 

mailto:peter@energycircle.com

