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Upcoming Webinars

June 9 -  Update from Washington on Hope for Homes Legislation with Kara Saul-Rinaldi


June 16 -  Overcoming the Hiring Challenge: The Role Marketing Can Play 

June 23 -  Healthy Homes Post-COVID: Did Anything Change?


June 30 - Using Case Studies to Tell Your Story: Showing the Value of Your 
Work


July 14 - Preparing Your Marketing Strategy for the Fall


Stay tuned for August and September webinar topics coming soon!
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The Value of Case Studies


Choosing the Right Format for YOUR COMPANY


Best Practices


Process Ideas for Consistent CS Flow


Getting Leverage for Case Studies
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What We’ll Discuss
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11/9/16 13

Google  
Loves  

Content

Authority

Google Loves Content

Content Consistency is 
Everyone’s Challenge
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THE VALUE OF  
CASE STUDIES


Project Stories 
Projects 

Work Examples 
Our Work 

Houses We’ve Fixed 
Installations 

Galleries 
Features & Components 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Why Case Studies?

Compelling Storytelling Search Engine Optimization

Voice of the Customer


Educational


Real World


Demonstrated Expertise


Benefits & Outcomes


Comprehensive Jobs


Geo-tagged pages in volume


Content freshness consistency 

Keyword optimization


Services featuring & linking



Google

Paid 2-4

Google

Local


3 Pack

Organic

Overcoming Google’s Proximity Bias
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Organic Search Strategy

Case Study Titles Search Terms to Rank For

High efficiency heating system in  
Portland, ME

“efficient heating, Portland, ME”

Healthy home renovation, Spokane “what is a healthy home?”

 Solving the Problem of Stuffy Second

 Floor Rooms  “how to fix stuffy second floor room”

What Mice Tell Us About Air Leakage “removing mice inside my wall insulation”



6/30/21

CHOOSING THE RIGHT FORMAT 
FOR YOUR COMPANY 
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The Right Format…

The One You Can  
Maintain with Regularity
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Super Simple Format

11/9/16 34

Super Simple Format

Problem

Solution

Voice of the Customer
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Smart Content Format (Structured Data)

11/9/16 35

Smart Content Format (structured data)

Before (the problem)

Diagnosis of Problem

Testimonial

Solution (the project) Service 1 
Service 2 
Service 3 
Service 4

Problem 1 
Problem 2 
Problem 3 
Problem 4

Photo Gallery

Measure Before After
Air Leakage
AC in Tons

IAQ



NREL 
Database: 

Extreme Detail



Builder: 
Image Focused 

Short Form



Remodeler: 
Image Focused 

Short Form



Home 
Performance: 

Full Story 
Major Fix 

Long Form



Home 
Performance: 

Full Story 
Major Fix 

Long Form



Insulation &  
Air Sealing: 
Targeting a  
Key Niche



Home 
Performance: 

Short Story 
Problem 
Solution 

Outcome



Solar: 
Super Simple 
High Volume



6/30/21

BEST PRACTICES 
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There is an 
Ideal Format 

but 
Getting it Done 

Outweighs 
Perfection



Link Case 
Studies to Key 
Service Pages



Embedded  
Google Map



Aggregate  
Google Map
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Case Studies Index
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PROCESSES TO ASSURE 
CONSISTENT CASE STUDY FLOW 
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Simplifying 
Data 

Collection 
for your Team



Bulk Upload 
from 

Spreadsheet
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LEVERAGING CASE STUDIES 
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Story Blogs
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Easy Facebook Content
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Image Storytelling in Facebook
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Content for Google Posts



YouTube 
Channel
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QUESTIONS?


Peter Troast


peter@energycircle.com
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