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The IAQ Marketing Challenge:
Winning Business When the Customer
Doesn’t Know They Need You

Energy Circle PRO Webinar Series
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Free Webinar Series

Exclusively for Energy Circle PRO Customers

For Energy Circle PRO Customers
Weekly: Wednesdays at 5PM Eastern

Open to the Community (and Free!)
First Wednesday of the Month at 5SPM Eastern

Past Webinar Topics

Third Party Reviews: How to Ride the Wave

Email in Your Marketing Mix: Beyond the Newsletter

All Things New and Google: Latest Changes to Google+
Search Engine Optimization Fundamentals

Google Analytics in 15 Minutes per Week

Solving the Fresh Content Challenge on Your Website
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Energy Circle PRO Blog & Newsletter

What is EC PRO? Video Demo FAQ Testimonials Blog Premium Login

Edit Outine Track Clone Q Subscribe to our PRO Blog

Energy Circle > Browse > News & Trends > Top 7 Home Performance Business Trends for 2014 S a .
. Sign up for PRO Newsletrer Sign up

Top 7 Home Performance Business Trends for 2014 @ m

S ot e

By Peter Troast - January §th, 2014

As we dig into 2014, it's worth stepping back and looking at the big
picture for a moment. We recently took a look at the top home
performance marketing trends for 2014, and today we'll expand that
to review what we believe are the most important business trends for
the home performance industry in the coming year.

Without further ado, our top 7 business trends for home performance
in 2014:

Indoor Air Quality Finally Emerges

» Get to market faster

Indoor air quality has always been one of the peripheral benefits of NURE dhons Whe Memey howt M shove S Xame * Keep upfront costs down

home performance upgrades, but there are signs that it may be o h:\w. think 3 7 bwu:u

creeping up to the forefront as one of the primary drivers of upgrades. : m' nde T"a 'mx mthe = * Increase your visibility
The challenge for the home performance industry, of course, is : ; &3 _20“' e 2 oy

‘ Universal Pictures) * Access best-in-class
capturing that demand. To the avergage home owner, the CONSUINAY content
relationship of their home's indoor air quality and the building's

- - b ot [ TRPRTTET Y T (pp— . . . s Talbin advantama ~f
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Peter Troast

Founder/CEQO of Energy Circle

Energy Circle PRO Web platform &
marketing services for home
pertormance, HVAC, insulation
contractors and auditors in 47 states

il

Aggregate data from pool of 275
opted in companies

Linked In: Peter Troast
Twitter: @EnergyCircle
G+: Energy Circle
Facebook: Energy Circle
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For BPI CEU’s

Pay Attention

Beware of Multitasking
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Seizing the Indoor Air Opportunity
Bill Spohn
www.TruTechTools.com

http://trutechguy.files.wordpress.com/2014/01/spohn-
what-can-i-do-with-iaq.pdf
0 ———
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http://trutechguy.files.wordpress.com/2014/01/spohn-what-can-i-do-with-iaq.pdf
http://trutechguy.files.wordpress.com/2014/01/spohn-what-can-i-do-with-iaq.pdf
http://trutechguy.files.wordpress.com/2014/01/spohn-what-can-i-do-with-iaq.pdf
http://trutechguy.files.wordpress.com/2014/01/spohn-what-can-i-do-with-iaq.pdf

What We’ll Cover Today

The Unique Challenge of IAQ Marketing
Segmentation for [AQ

Timing Your [IAQ Outreach

Proven Marketing Tactics for [AQ
Getting Started

Focus 1s on New Customer Acquisition
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Current Situation

Growing Body of Research: Home Performance
Improvements = Better Health

Medical Profession Starting to Understand

Homeowners do Not Connect Health Concerns
with Home Pertformance Improvements

The "“Stimulus’ for Health Concerns is all Over
the Map

[AQ Customers are Motivated
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THE POWER TO CHOOSE

Health Benefit Studies on Retrofitted houses

® Results of the studies undertaken so far:

admissions to hospitals for respiratory conditions drop by 43%
days off school reduce by 23%

days off work drop 39%

identified the costs of certain diseases

causal links between cold and damp housing and poor health
psychological and stress benefits

quantitative risks to respiratory health established

calculated the percentage of health outcomes resulting from indoor dampness
and mould - PAFs

« 25-35% in general population
* Maori and Pacific Island People up to 35%

® Over 90% of benefits are health
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(2. Home
J enerqgy

Home Performance Business Development

Home Blog

VIEW OLOER ARTICLES JBSCRDE VIA RSS E“n

New Study: “"Impact of LEED- @80 0
Certified Affordable Housing on
Asthma in the South Bronx"

Jim Gurabenan

Here is more evidence that the occupants of
energy efficient, healthy, and affordable
housing enjoy better health compared to
those in traditional low-income housing

The results of an in-depth study by Mount
Sinai Hospital in New York City of residents
who recently moved into LEED-certified low-
income muitifamily housing showed

« Decreases in continuous
daily respiratory symptoms

« Decreases in asthma symptoms
disrupting sleep

o Decreases in urgent visits to
a healthcare professional for asthma

¢ Fewer days with asthma symploms; asthma episodes; days of work, school, or
daycare missed; and emergency department visits

e Education changes from pretest to postiest included increased knowledge about dust
mites, roaches, mold, and chemical imtants

+ Common behavioral changes included using hypoallergenic mattress covers, using
green cleaning products, and ¢liminating bedroom carpet

The residents were educated in healthy living and monitired for 18 months after moving in
For more on the published study, click here

Subscriber Login  AboutUs Links Advertise Store ContactUs FACS N B D = &3

SEARCH WEBSITE ' n

SUBSCRIBE TO HOME ENERGY MAGAZINE

ck e o8 gn Up or renew

Issues Blog

Since 1995

Conservation Strategies

Call 1.800.989.6686

Browse Our Selection

Online Forum for
Homeowners

Visit the Home Energy
Saver Community for tons

of free info on how 1o
Save onergy

Join here!

Energy Auditor

Training

ONLINE
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Asthma
Problems Comfort

Moisture &

Humidity Ventilation

Carbon
Monoxide
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Asthma
Problems

Comfort

Research

Social
Media

Whole House

Home | Media
Performance

Website

Content -
Moisture & %\{/Ieefg;?glls

Humidity Testing &
Diagnostics

Ventilation

Carbon
Monoxide

Friday, February 21, 2014



Google
Trends

Hot Searches
Top Charts New

Explore

Search terms

l indoor air quali

+ Add erm

Limit to

Web Search ’

United States ’

Al categories ’

indoor air quality n

Web Search interest: indoor air quality. United States, 2004 - present. 3 Q -
Interest over time
The rumber 100 ropresents the peak soarch ntorest News Poadines Forocast

Note
Embed
Regional interest (4] B Related terms Tep Riaing
Woridwice > United States
air quality testing 100  —
- home air quality 50 w—
air qualty test 45 ——
- ndoor plants LD e—
indoor environmental quality 40  —
* indoor air poliution 30 w——
aq 256 ===
air quality control 15 ==
0 e 100 Sebregion | Metro| Cty best indoor plants 15 =
» View change over ime Embed Embed
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Google
Trends

Hot Searches
Top Charts New!

Explore

Search torms

l alr quality test
+ Add em

Limit to

Web Search ’
United States ’
2004 - present ’

All categories ’

air quality test

Web Search interest: air quality test. United States, 2004 - present,

Interest over time
The number 100 roprosonts 0 poak $0arch iIneros!

o=

Regional interest (4 E
Workwide > Uriied States

g -
X

» View change over time Embed

R

Note

Related terms

home air quality
air quality testing
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mold test kit
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Google
Trends

Hot Searches
Top Charts New!

Explore

Soarch terms

l what causes as

+ Adg werm

Limit to
Web Search ’
United States ’
2004 - present ’

All categories ’

;hatmumm

Web Search interest: what causes asthma. United States, 2004 - present. 3§

Interest over time

The nember 100 represonts the poak search intorest

Regional interest
Werkdwide > Untod States

0 e 00

» View change over time

Ny

Scbrogion | Metro| Ciy

Related terms

causes of asthma
what is asthma
asthma sympltoms
causes for asthma
what cause asthma
symptoms of asthma
asthma attack

cause of asthrma
asthma treatment

what causes bronchitis
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GO L)gle mold removal “

Trends Web Search interest: mold removal. United States, 2004 - present. 3 g -
Hot Searches Interest over time

Top Charts New! The number 100 ropresonts the poak search irteces! Nows hoadiros

Explore

Search terms P

l mold removal

+ Adg erm
v
Limit to
Note
Web Search ’
Embded
United States ’
2004 - present ’
All categories ’
Regional interest S E Related terms Top Risng
Workiwice > Uniec Suates
black moid removal 100  e—
black mold L e
removal of mold 65 ——
home mold removal 50 w—
midew mold removal 50 w—
mddew L5 e—
middew removal 45 —
mold remediation A5  —
mold removal products 40 ——
* View change over time Embded ———
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Google
Trends

Hot Searches
Top Charts New!
Explore

Search terms

I off gassing
+ Add werm

Limit to

Web Search
United States
2004 - present

All categones

of gassing K.

Web Search interest: off gassing. United States, 2004 - present. 38 a -
Interest over time
The rumber 100 roprosents he peak search inerost Nows hoacines Forecas:
Note
Embed
Reglonal interest (4] = Related terms Top Rising
Workiwido > Urited Statos
mattress off gassing 100 ——
+ off gassing furniture 40  w—
voc off gassing 30 w—
a "

»

0 S 100 Subrogion | Metro| Cy

» View change over time Embed
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Implications of “Indirect” Nature of IAQ & HP

Creating vs reacting to demand
Education 1s critical

Disconnect: my home may be making me sick
Lay a foundation now for the future
Strong communications eftorts are working!
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Who Are the Best Prospects for

Indoor Air Quality Services?

(aka Segmentation)

Friday, February 21, 2014



Best IAQ Segments

Everyone that Breathes...(maybe)
Families with Children (asthma)

Female decision maker dominant?

Elderly
Known building stock or location

Mold/moisture
Radon area
Basement Type

Age of mechanicals

Allergy sufterers (via medical partner)
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Step 1--A Diagnostic Service

Add IAQ Testing
1. As a New Oittering, or

2. As Part of Your Standard Energy
Audit

Friday, February 21, 2014



Past IAQ Webinars

The Indoor Air Quality Sales Opportunity:
Are You Taking Advantage
with Troy Tanner, Home Energy Detective

Energy Circle PRO Webinar Series
June 26th, 2013
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Past IAQ Webinars

B -

What Can I Do With IAQ?
Seizing the Indoor Air Opportunity

with Bill Spohn of TruTech Tools
Energy Circle PRO Webinar Series

January 8th, 2014
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AirAdvice" for Your Home

Prepared For:

Conducted By:

Test Period:
112013 - 1172413

Monitor 1D:
230172

Report 1D:
£209352

(maweresa )
(menereiT)

"

Recommended
Action

© 2006 AirAdvice, Inc.
ALL RIGHNTS RESERVED

This report offers recommendations so you can make informed decisions about the health,

%iw’

Ploatthy sl sty e

comfort and safety your building provides. Knowing what's in the air you breathe and what you
can do about it has never been more important. If you have additional questions, please visit
www.airadvice.com or call 503-295-6610.

Particle Allergens,
Chemical Pollutants,
Carbon Dioxide

Particle Allergens:
Levels improvable
Chemical Pollutants:
Levels improvable
Carbon Dioxide:
Levels are acceptable

* Inadequate fitration
* Budd-up of chemical poliutants

e s e e RIS SIS R LI eI e e s e

("« Add VOC reduction device B
Remove VOC sources

« Upgrade filtration

\ y,

Relative Humidity

Temperature:

Too cool

Relative Humidity:
Levels are acceptable

No Action
Necessary

Carbon Monoxide

Carbon Monoxide:
Levels are acceptable
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Air Advice Testing

> Temperature

> Humidity

> Carbon monoxide (CO)
> Carbon dioxide (CO2)
2> Particulates (dust)

> Volatile organic compounds (chemicals and odors)
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State of Our Indoor Air Report, 2007

Air Advice. Based on 49,130 tests.
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Developing an IAQ

Content Strateqgy
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Content “as a system”

d

Communities
—p Q&A

4 \ \u

External Blogs

Linked [}

Articles
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Ideally: Dedicated Pages for Key Services

Logical, Clear Structure

Indoor Air Quality

s ¥ 4 U

Mold Volatile Duct Combus-

Testing Organics Testing Sg?eriy
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Most Important: IAQ Related Content

- The Eftects of Mold

- Your House, Your Kids and Asthma

- Low Levels of Carbon Monoxide--Are You safe?
* The Air in Your House--Where's it Come From?
- Why Mold Remediation Might Not Be Enough

- [s Your House Making You wick?

» Pests in Your Walls--Not Just an Annoyance

- Getting Found = Having Content
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Everything Counts

Short blog or news post
Long blog or news post
New Testimonial

New Case study

New sService Description

"House of Horrors” Gallery
Questions & Answers
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Social Media
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Facebook is Ideal

T T

\'t: Energy Docs Timeline ¥ 2013 ~

R Unergy Docs shared & hnk
8%, October §, 2011 W e

lJOl!

Energy Docs Home Performance Contracior has greatly impeoved the health and happiness of children and those with respiratory
conditions theough carefid attention to the identification and reduction of potent asthma triggers through our comprehensive
home performance fixes 1o homes

Here's one of our case studies where the clients were thrilled with the transformation in their health, and one their doctor
immediately ncticed, and they are saving 76X of thelk ensergy bil, to ... See More

Energy Docs Home Performance Case Stady

www youtube com

Thas (nergy Docs Mome Perdormance ateal Cate 1.0y Whows fea! WibTy Dbl Cata proving Thae Mowe Performunce URGraces (an reduce energy bely
by 70N and na

Spormored 4. Create A4
Need 20 Nre imerms?

Post on InterrManch &
S1AN fea(nAG ihudents
A\ A from every oo
wnveney today!
B ]

Crown Your lrand the King
oA 0x v

Vaney 1odl free murbent
Plp vour vand lwe on
e hearts & minds of
YO CuUItomery

=

Moboe Share® Value Pany

ant
Owr new, beit-ever
$7a1 Buaness vl
pRars. Ledrn more

Aduits May Quakty for a
CVO Chmical Resaanch
Sty for an

I=veit gation
Med caron

energy circle

PRO
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Comments Like This: Priceless

LOVE OUR HOME!!! There just aren't enough good words to express what
Energy Docs has done for us! For the first time since owning this home we
have a PG&E bill that is less than $1500, even less than $300!! andfor

This project has improved our lives in more ways than we could have
imagined. Thank You So Much

Unlike - Comment - Tuesday at 9.42pm

£) You like this.
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YouTube & Video Storytelling

Youl D)

energy circle

o TS
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1971 Redding Rambler

2

Energy Docs Home Performance Case Study

puvum Mike MacFariand - 5 voen

—————————
' m;y B,
»
—

hr"?} wubedM.
o ) R

Home Performance Essentials Shown
with Infrared Thermal imaging

O reerCreamG

Webinar - Opening the Door to Building
Performance

Cepstevs

Energy Docs Home Performance analysis
of the EER of leng fan overrun cycles

Mie Vacl a“ard

Buiding Perfcemance Institute st the
2012 Renewabie Energy and Energy

sonicnine

Heat pump reversing valve energy

48 views

o B
" . »

Published on Oct 7, 2013

This Eneegy Docs Home Pedormance actual case study shows

real Wtiity il data proving that Home Pedormance uwpgrades can

reduce enegy bills by TE% and save 90 thousand dolars per your,
Bhew more

NO COMMENTS YEY

2

“ po

LIFE Webinar Series Presents
At ~ ﬂmum&wmrm
o naeme Porem on Enerpy

S Corbett's Refeeral Partner Program for
= the Building Performance Worksrop

s
0

' g Energy Star Homae - Thermal Enclosure
| Check - Building Performance Geoup &
[} - a

re Boicrg Pedcmance C

m Home Performance Eneegy Avdit - Part 3




Social Ads: Incredible Targeting

CREATE YOUR AUDIENCE Help: Choose Your Audence

Location: @ | United States, Maine 1,200 peopie

Cumberland Center, 04021 A\ Your audience selection is too
Falmouth, 04105 specific.
Freeport, 04032 This could make your target audience
too small for your ads to delver. Review
| 101
Portland, 0410 each targeting selection you have made
and try expanding your target audience.

Your ad targets people:
= Who fve in:
¢ United States: Cumberland Center
(04021), Falmouth (04105),
Freeport (04032), Portland
(04101), Yarmouth (04098) Maine
age exactly 25 and older
v Who lke Charty and causes,
Interests & | Famiy and relationships Erwironmentaksm, Family, Home
Family 275,029,600 people improvement or Sustainability
Who graduated from college
Hobbies and activities > Home and garden Who are in the broad category
Home improvement 8,800,646 people ;::ma:;(m e I
Hobbies and activities > Politics and social issues Suggested Bid

energy circle

o PES
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The Opportunity in
Paid Search
(Adwords, PPC)
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Low Volumes But Many Search Terms

allergies asthma causes of asthma

mold mold removal mold testing

home mold removal  indoor air quality

. , | mold remediation
indoor air pollution

. Indoor air
off gassing
o smells radon
air filters

wet basement

indoor air quality testing
. - asbestos
air purifiers
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A Peek into Paid Search

mold in basement

cure asthma
smell in house
odor in home
musty smell

Problem Focused
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Speaking, Presentations, PR

& Community Outreach

(including medical community)
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High Value in Single Community Focus

Word of Mouth Spreads Faster in Connected Communities
Proper Targeting = Better Conversion
Similar Housing Stock

The Power of Multi-touch Marketing (7x Rule)
from Neighbors

in the Paper
at a Community Event

Etc
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What You Need to Get Started

A good presentation--Are Our Houses Making
Us Sick?

A page on your site about your speaking
capabilities

A short video of you speaking that shows
you're not boring

An outreach program to build awareness of
your availability.
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Who Will Listen?

Charitable Organizations

[AQ Assessment Auction Donations
Community Support Groups
Junior League
Habitat for Humanity

Business Networking Organizations
Environmental Groups
Sustainability Committees

Town Committees

Tweet Ups

Create Your Own Community Retrofit Project

Friday, February 21, 2014



PR/Earned Media

Earned media (or free media) reters to
favorable publicity gained through

promotional eftorts other than advertising.
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Reaching Out to Medical Community

They're Hard to Reach...
Build a List of Asthma & Allergy Docs

Drive by visits

Literature Drops (simple brochure)

Mailings (easily targeted)
Offer Free Test for Office Staff

Newsletter for Waiting Rooms
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What We Recommend

Segment your Targets
Get Health/Indoor Air Content on Your Site
Integrate in social Media

Make 1t Part of Your Community Outreach

Test Buillding Medical Relationships

Future Topics
Air Quality Upsell Opportunities--ERV, HRV
Medical Referral Case Studies
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Contact

Peter Troast

Energy Circle
207.847.3644

peter@energycircle.com
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For BPI CEU’s

Send Your BPI Number to:

ceu@energycircle.com
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RapLeaf--Append Your Data

Which fields would you like to purchase?

[ SelectAll Estimated Matches
™ Age 1.715

A ™ Gender 2,800

™ Zip 1,225

("] Household Income
() Marital Status
[ Presence of Children

() Home Owner Status

[} Home Market Value
[} Length of Residence
[} High Net Worth

[ Occupation

[} Education
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